
the Hilt
Art Director 
June.2015 – Present

Utilizes research and empathy to 
understand end-user needs to create a 
seamless user experience in both print 
and digital environments. Mentor and 
art direct three junior designers. Assist 
in designing visual brand exercises for 
internal and client workshops.

As of 2017, I began working closely with 
my creative director, Kevin Patnik, to further 
develop the Hilt's brand strategy practice. 

AIGA Seattle
Design for Good Director 
June 2016 – Present

Director of AIGA Seattle Changemaker 
Series. Lead a team of eight committee 
members to implement a nine-month 
program, aimed at bringing creative 
professionals together with nonprofit 
and social change organizations to use 
human-centered design principles to 
solve community challenges. Responsible 
for program marketing, community 
outreach, and logistics planning for eight 
events—including a three-day workshop 
for 50 participants, as well as our annual 
Showcase (most recently held at the Bill 
and Melinda Gates Foundation Visitor 
Center with 200 people in attendance).

arnold 
phommavong

Pyramid Communications
Senior Designer 
January 2011 – June 2015

Researched to understand audience 
segmentation and competitive market landscape. 
Implemented concepts through print and digital 
storytelling. Reviewed scopes and created project 
timelines and budgets. Led creative projects from 
start to finish—from client presentations to print 
management.

AmeriCorps VISTA: OlyCap
Marketing Coordinator 
December 2009 – December 2010 

Volunteer service that built marketing and 
communications capacity for a nonprofit 
organization serving low-income communities 
in two counties of Washington state. Identified 
communications gaps and provided outreach 
solutions to reach target audiences. Designed 
marketing materials and print collateral for five 
programs.

University of Kansas:  
New Student Orientation
Orientation Assistant 
August 2008 – January 2001 

Acquainted nearly 5,000 new students and 
families per summer to University policies, 
facilities, services, student activities and 
academic departments. Familiarized and assisted 
new students with advising process, requiring 
deep knowledge of all academic departments. 
Led discussion groups for incoming students, 
acting as a resource on social, personal and 
academic issues.

University of Kansas
B.F.A. Visual Communication–Graphic Design 
August 2004 – May 2009

helloarnold.co


